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our reach

Each episode of The Balancing Act will air daily over a 30-day period as part of a 
4-hour loop in up to 2,000 hotels and in up to 500,000 rooms nationwide.
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influential audience of affluent 
consumers & business leaders

Demographics

Male
53%

Source:	Nielsen	Demo	Study,

Influential Affluent

Female
47%

Age

18-34 27%
18-49 60%
25-54 64%
Median Age 46

C-Suite Executives
226 Index

College Graduates 
or more     
168 Index

Home Value 200K+ 
144 Index
Average HHI
142 Index

Owns  $150k+  in stocks
218 Index

Source:	2013	MRI	Doublebase	GFK	MRI 3



A Strong Presence in All Top DMA’s and Destinations Across the U.S.

SEATTLE

LOS ANGELES

DALLAS

BOSTON

MIAMI

52% of rooms are located in the Top 25 DMA’S

SAN FRANCISCO
CHICAGO

premier locations
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• Select channel rooms: 452,734
• Server channel rooms: 109,705
• Rooms with both channels: 88,831

show reach 

(2.5 PPR (people per room) X 65% 
(avg room occupancy) X 30 days)

Total Rooms: 
562,439

Approx: 
2,000 Hotels

27M
Impressions per Month
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example report
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